
First Met Guidelines for Promoting Church and Outside Activities through the
Church Website, Social Media, Electronic Bulletin Board and Outside Sign

The church website, social media, electronic bulletin board, bulletin and outside sign are all important 
tools in conveying both the values and mission of the church as well as promoting events sponsored by 
the church and others. It is therefore crucial that these tools are used in an effective manner to achieve 
these ends.
While it would appear at first glance that promoting events either held by outside groups in the church 
and events held in the community is counterproductive to advertising our own events, there are several 
important reasons why we may do so:

 We hope that our own congregation will use our website and social media as a first choice to get
information about events to nourish their spiritual development, health and wellness, spiritual 
care and social justice concerns. We try as a congregation to meet these needs, but our fellow 
churches in the Presbytery and other mainstream churches also offer relevant events.

 Our church is a member of a Presbytery, conference and Canada-wide church. Collectively, we 
share common values and a common vision. Collectively, we can also offer a wide array of 
opportunities for spiritual nurture and growth. Promoting these opportunities makes a statement 
of what we stand for.

 When an event is held at First Met by an outside organization, members of the community may 
remember the location rather than the name of the sponsoring organization and look to our 
website for information about the event. Anything positive that brings traffic to our website 
from persons in the community is an opportunity to promote our own mission, values and 
events.

 We are involved in important issues facing our society, especially social justice issues. This is 
an important part of our values and our community engagement. We should therefore be 
promoting events in the community that share this common purpose. Some examples might be: 
KAIROS events, refugee sponsorship events, environmental issues, etc.

 We want other churches to promote our events and it is a “quid pro quo” for us to do so in 
return. For example, Christ Church Cathedral frequently promotes our events, a favour we 
reciprocate.

 Co-sponsoring events and promoting events held in our church provides tangible evidence of 
our support of community organizations, critical to our continued tax exemption status from the
City of Victoria.

 We compete with other organizations for letting revenue. Providing some limited promotion via
our communication tools can be a bonus in attracting an organization to let our space. As the 
church has a policy in place to ensure that letting organizations have goals and values consistent
with our own, we do not have to worry that promoting these events may give the wrong 
message about our own values and mission.

                                                       -1-                      



Church Website and Bulletin
All events sponsored or co-sponsored1 by the church, whether for members or the broader community, 
and whether in the church or in the community, must be promoted in the bulletin and on the church 
website, including on the events page, calendar and home page. They should also be included on our 
social media posts (now easily accomplished by checking a box when posting to the website).  If 
attendance or voting is limited to church members and adherents, this should be specifically mentioned 
in the description of the event. For example, descriptions of congregational meetings where votes are 
held might say: “All are welcome to attend, but voting on motions is restricted to members.”
Recognizing that time to update the website is limited and that we have limited space on the bulletin 
and website to effectlvely get our message across, the following types of events may be posted (in 
order of priority):

1. Events related to spiritual development, health and wellness, spiritual care, and social justice 
sponsored by other churches in the Presbytery, Conference or national church and members of 
the Downtown Churches Association. Examples might include Banff Conference for Men, an 
appearance by Diarmuid O’Murchu or John Shelby Spong.

2. Events sponsored by organizations that First Met supports and/or belongs to such as KAIROS, 
Aboriginal Neighbours, Centre for Studies in Religion and Society.

3. Events held in the community for social justice causes First Met supports such as Our Place, 
refugee sponsorship, etc. So, for example, we might list a Garden Sale at St. Aidan’s supporting 
the Shelbourne Community Kitchen, but not their annual fall bazaar.

4. Events held by an outside organization in our facilities. Examples include Arbutus Singers or 
the All-Candidates meeting.

Electronic Bulletin Board
Given the limited space on the electronic bulletin board, events posted here should be limited to those 
sponsored or co-sponsored by the church. In addition, the electronic bulletin board will include 
information on church service times, the ministries of the church, and important notices such as 
building closures.

Social Media
As noted above, all church-sponsored or co-sponsored events open to the congregation or the general 
public should be a first priority for posting to social media.
Then other events may be reposted (in priority order):

1. Events related to spiritual development, health and wellness, spiritual care, and social justice 
sponsored by other churches in the Presbytery, Conference or national church and members of 
the Downtown Churches Association. Examples might include Banff Conference for Men, an 
appearance by Diarmuid O’Murchu or John Shelby Spong.

2. Events sponsored by organizations that First Met supports and/or belongs to such as KAIROS, 
Aboriginal Neighbours, Centre for Studies in Religion and Society.

3. Events held in the community for social justice causes First Met supports such as Our Place, 

1

Where an event is co-sponsored, ideally we should request that the other organizations include a link on their 
website to our website and for larger festivals such as the Greater Victoria Performing Arts Festival, that they include a brief
statement about the church. For example, this statement was included by the GVPAF: “Music and the arts are a window into
the soul and enrich the spiritual experience of all who attend the programs and Sunday services of First Metropolitan United
Church. We are delighted to sponsor this festival of the performing arts.”
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refugee sponsorship, etc. So, for example, we might list a Garden Sale at St. Aidan’s supporting 
the Shelbourne Community Kitchen, but not their annual fall bazaar.

4. Quotes, photographs or other material relevant to the theme of Sunday services. Ideally this 
would be done by the minister giving the sermon or who arranged a guest preacher.2

Outside Sign
The custodial staff posts notices on the outside sign at our Quadra Street entrance to the church. The 
sign has two sides, one facing northbound traffic on Quadra Street and also visible to traffic travelling 
east on Balmoral and the other facing southbound traffic on Quadra Street. While much of the time, the
same message is posted on both sides of the sign. Normally, the sign is changed only once a week due 
to the amount of work needed to change the letters one at a time. Messages posted need to be succinct 
but give vital details such as event name, date and time. The website address is not needed as it appears
on the frame of the sign and is always visible.
The following priorities have been in place since 2012 for space on the outside sign (ranked in order 
from highest to lowest): 

1. Church services for significant dates in the liturgical year, such as Ash Wednesday, Easter, Blue
Christmas, Christmas, Pentecost, All Saints, and special celebrations such as Blessing of the 
Animals, 150th celebration, etc.

2. Church services featuring special guest preachers
3. Sunday School, Vacation Bible day camp and other youth programs registration dates
4. Church programs that are of interest and open to the broader community – especially those that

reflect our mandate of spiritual discipleship and community engagement
5. Upcoming deadlines for registration for Epiphany Explorations
6. Programs offered in collaboration with another community group
7. Programs offered by an outside group but held in the church.

Normally, events will be posted during the week in which they take place and only for that week. When
there are no other requests, events may be posted earlier and for longer than one week. When no events 
are upcoming, we might post a topical quotation (provided by the Ministerial staff) or we might post a 
reminder of the regular Sunday services. Occasionally, a different message might be posted on the two 
sides of the sign, with the higher priority item being posted on the side facing northbound traffic on 
Quadra.

Use of the First Met logo by other organizations
The First Met logo may only be used when an event is being co-sponsored by First Metropolitan 
United Church. It may not be used when an event is simply being held in the church. The logo should 
be obtained from the church office or the Chair of the Communications committee. One of the 
following logos may be used depending on space available. Normally, one of the first two logos will be
sufficient. The colour logo should be used in most cases, the exception being when the ad, brochure or 
poster in which it is being used is only printed in black and white.

2 
For example, the Lenten series of sermons featuring chapters of the book by Christina Baldwin could have given 

rise to a series of posts, either quoting from the book The Seven Whispers or from other writers on this subject. Or, if the 
person posting is willing to moderate responses, it could even post a question such as “What do you do to maintain peace of 
mind?”
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